
The events that took place in 2005, surrounding the Make
Poverty History (MPH) campaign, have been a key example
of how Non-Governmental Organisations (NGOs) are
moving further into the realms of advocacy and lobbying.
Although the campaign was perhaps not a success in terms
of policy change, it has influenced the British public, which
may lead to more positive adjustments in the future.

The research
Extensive personal research was carried out over a period of
several months towards the end of 2005 and into early 2006
(Micklem 2006). This work was based in Cornwall and
looked at how the MPH campaign has made an impact on
the public, by using a series of interviews and
questionnaires. The focus behind the research was largely
inspired by the work of Andrew Darnton on behalf of Comic
Relief (Darnton, 2005, described in Darnton 2006) and a
recent article on the importance of engaging civil society in
development issues (Fincham, 2005). Whilst using the work
of Darnton as a starting point, this research was seen more
as a case study example focusing purely on the impact on the
general public in the town of Falmouth (West Cornwall). The
study also intended to look at
differences between social
groups, and how development
education at the local level could
be used to a greater extent in the
future.

Awareness of MPH
Overall, the research carried out
showed some very positive and
encouraging results in terms of awareness of MPH. 99% of
all respondents declared that they were aware of the
campaign itself. The way in which people took part in the
campaign, however, was very varied. Although 70% of
respondents read about or watched local or national events,
the number of people carrying out actions towards the
campaign (such as writing to their local MP or joining the
march in Edinburgh) was very low. 

In terms of differences in awareness between groups, no
matter what age, occupation or whether they had children –
the responses were generally similar. For example, 49% of
respondents who were employed on a full-time basis
watched or read about MPH events, which is very similar to
the 43.5% of students who did the same. The biggest
difference was that 62.5% of respondents who were retired
did not take part in the campaign at all and a very high

percentage of males failed to take any action (26.7%)
compared to only 4.7% of all females – an issue that perhaps
should be addressed with future campaigns. 

More confusing results were shown however, in terms of
levels of understanding. Although this is a difficult thing to
measure, it became clear that even if people had some idea
about the campaign itself their knowledge on development
issues surrounding the campaign was quite limited (as also
confirmed by recent research by the Office for National
Statistics, 2005). Most people in fact, became quite
uncomfortable and almost baffled when asked about specific
development issues. This is something that needs to be
addressed by development education, both in Cornwall and
further afield.

Implications for development education
As a whole, it would seem that there have been some mixed
opinions about the impact of MPH and how this has been
coordinated with DE. On the one hand NGOs are inclined to
argue that in the end the educational side of the campaign
was a success, and increasing awareness is the most
advantageous result of the campaign. On the other hand, the

questionnaires seemed to paint
an unclear picture: some
respondents were very
knowledgeable about the
campaign, whereas others were
not. Then again, perhaps this has
to be expected, because even the
most successful campaigns will
only reach those who have some
interest in the issues. 

Evidence has suggested that awareness of poverty related
issues has increased, and gradually development education is
becoming more important. The research carried out suggests
that the campaign has not actually deepened people’s
understanding, but then again, perhaps the events of 2005
have set the groundwork for this to happen in the future.

MPH and the future
This small case study carried out in Falmouth (Cornwall)
highlights the importance of further research in other
geographical locations. It also provides evidence of further
scope for the expansion of development education in the
future, and of the importance of the role of NGOs over the
next few years, in order to maintain and increase this
awareness. The questionnaires in particular highlighted that
respondents had some level of understanding, but this was in
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development issues. This is
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need of growth and improvement. The level of understanding
among the general public must intensify in the near future or
the successes of the campaign could in fact, lead to complete
failure.

The NGOs questioned had a generally positive outlook on
the campaign. They all mentioned that the campaign could
have been organised more productively, and pointed out the
effect of Live 8 and the July 7 bombings in London, but
overall they could see the benefits of the campaign.
Although there were several disappointments throughout the
year (such as the G8 Summit not having the effect that many
campaigners had hoped for), the NGOs felt that the
increased awareness and public interest in the campaign had
made it a success. They all seemed to believe that
‘awareness’ was the real achievement of the year of 2005,
and this gave them genuine hope for future policy changes.

The need for further research
One of the major limitations of this research that emerged
was simply due to locational effects. The questionnaires put
to the general public were all carried out in Cornwall, an
aspect which proved to be fairly limiting as the population
failed to be as diverse as predicted. This meant that only a
small selection of the British population were questioned,
making it very difficult to generalise from the results. A
recent article in the Guardian (Benjamin, 2005) claims that
people in the South-West are more likely to donate money to
charity than in any other area of the country. This suggests
that the findings may have been more positive than if
questionnaires had been carried out in London or the East
Midlands, for example. This work and the findings of
previous academics, re-enforces the need for more research
recognising local and regional differences in awareness and
understanding of these issues. 

The MPH coalition themselves have commissioned a
report on the effects of the campaign, and other charities are
carrying out similar investigations (eg. ActionAid 2005).
The main finding of this study, however, is that it is clearly
evident that further academic research is required to address
the changes taking place within the charity sector. The
impact of NGOs on public perceptions is rapidly altering and
as the next steps of these organisations are yet to be seen, it
will undoubtedly be an interesting area for additional study.
Only with time, however, will it truly be seen if the MPH
campaign can impact the British public, a movement that
requires the attention of the academic world.
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