
The Change Makers  
Conference Report 

How do we create a new generation willing to learn and act to make the world more just and 

sustainable? 

 

Think Global hosted a conference on Thursday 13th October titled ‘The Change Makers’. The 

conference brought together a range of speakers and guests from schools, education charities, social 

enterprises, think tanks, community organisations and INGOs. The aim of the conference was to 

share and discuss the impact of organisations and individuals who are creating positive social 

change. Throughout the day we posed the questions: 

- How do we highlight the work of these organisations, learn from them, and also learn from 

the failures as well as the successes? 

- How do we support and inspire the Change Makers, and affirm their power to make the 

world a better place? 

- How do we help to create more of them, so they become an unstoppable generation?  

This conference was part of our SUSY project which seeks to raise awareness about the ‘social and 

solidarity economy’ (SSE) as another form of poverty alleviation.  

The day began with a speech ‘How is Think Global supporting a new generation of change makers?’ 

by Sarah Williams, Think Global Acting CEO. Think Global aims to ensure that young people have the 

tools and the ability to think critically about the world we live in and to take positive social action for 

a more just and sustainable world. Sarah highlighted some of the work that Think Global has been 

doing over the years to equip teachers with the resources and training to incorporate global learning 

into their teaching methods. She also mentioned the programme of work to support teachers and 

young people to learn about and take action on the SDGS. 

Faaria Ahmad, Think Global Programme Manager delivered a speech titled ‘Empowered people 

creating change- the Social and Solidarity Economy’ which gave provided background to the SUSY 

project and the social and solidarity economy. Through examples of different initiatives in the UK, 

Faaria explained that the social and solidarity economy is very much a movement which grows from 

the grassroots, and has the ability to respond to the ever-changing nature of climate change, conflict 

or poverty. She touched upon the impact that the social and solidarity economy is making and will 

continue to make on the sustainable development goals. Concluding, that the movement in itself 

becomes a vehicle for empowerment, and shows the resilience and power of people.  

The importance of education in thinking critically and differently about poverty alleviation was 

reinforced during the speech on ‘Working with young people- creating a generation of activists’ by 

Kate Jones, Education Campaigns Manager at Fairtrade Foundation.  She discussed the work that 

Fairtrade Foundation has been doing in schools and that it is often young people who encourage their 

parents to purchase fair trade bananas and other products due to what they learn. However, the 

impact of their work is now being measured more effectively to better understand the level of change 

in thinking and behaviour in young people who engage with concepts of fair trade and consumer 

choices. The data is giving the Fairtrade Foundation a stronger basis to develop their education work 

and make a real impact in fostering activism within young people.  

https://think-global.org.uk/our-work/projects/cospe/


The question and answer session had varied questions from ‘how much of the world is fair trade?’ to 

‘how do we get global learning and fair trade issues into the classroom?’ The UK is one of the leading 

Fairtrade markets in the world and 1 in 3 of the bananas sold in the UK is fair trade. However, in 

response to the second question both Sarah and Kate highlighted the challenge in bringing these 

issues into the classroom especially as teachers are under immense pressure. Both Think Global and 

Fairtrade Foundation have been successful by developing resources which have a strong link with the 

curriculum and with school values- for example through the social, moral, spiritual and cultural strand 

(SMSC). Furthermore, fair trade is part of the Geography syllabus at GCSE and A-levels. 

The conference moved on to a workshop session where guests had an opportunity to engage in short 

workshops on three areas: 

a) Potential of the social economy to improve public policy- James Butler, Social Enterprise UK (SEUK)- 

this session highlighted the way in which  SEUK have been able to create support for social enterprises 

in government by highlighting the impact it can make. James noted that the UK is seen as a world 

leader in social enterprise, with a successful record of lobbying, and interest coming from both global 

south and post-Soviet countries. It was recognised that social enterprise may be more established in 

the UK because there hasn’t been the same growth of cooperatives as for example in France and 

Spain. James also touched upon research commissioned by SEUK into the barriers faced by social 

enterprises at different stages of existence- they had indicated capital and funding as a primary 

barrier. The discussions led to the overlap between social enterprise and the social and solidarity 

economy, and the role of educators in better understanding an alternative model to poverty 

alleviation and business.  

 

b) Collaborating for change- Fiona Ellison, Step Up To Serve- the #iwill campaign has been very 

successful in engaging young people into the voluntary sector. During this session, Fiona shared some 

insights and lessons from Step Up To Serve in how to better collaborate to create the change you want 

to see. The organisation is cross-party and cross-sector, and has been very good at working 

collaboratively with a wide range of partners who are the drivers of change. It was emphasised that 

ensuring that partners are involved in the process and discussions from the beginning is key in 

fostering a strong sense of ownership and commitment to the cause. Step Up To Serve has been able 

to identify key stakeholders operating in the youth engagement space and worked with them to add 

value to their work.  

c) Engaging young people through engaging social campaigns - Gemma Hoskins, Greenpeace 

Greenpeace’s workshop was very engaging as delegates were asked how young people can get 



involved and really engaged in social campaigns. There was a great deal of varied input and discussion 

but the key answer was that a successful campaign must be youth-led. Younger campaigners have the 

creativity, enthusiasm and optimism that more mature campaigners may not have, including the lived 

experience of the youth. Being part of a collective or a larger and greater cause, having peer-to-peer 

support and seeing their impact through short term endeavours is what pushes young campaigners to 

continue campaigning. 

 

The final session of the conference took place with three keynote speeches on how change is being 

created today from Francis Davis, Cathedral Innovation Centre’s Honorary CEO, Rachel Laurence, 

Principal Director Communities and Localities at the New Economic Foundation and James Butler, 

Public Affairs Manager at Social Enterprise UK.  

 

Francis focussed on the spectrum of change makers across the globe from a small innovation 

creating a sustainable solution to a local problem to the creation of bodies like the Gates Foundation 

who invest in solutions. He raised the question of what initiates a ‘revolution’- is it market research? 

Or creativity and innovation? And emphasised the importance of noticing the small changes within 

CSR and the impact it may have on philanthropy, citizenship and social enterprises. The speech was 

concluded with a reminder that change is driven by young people.  

Rachel further emphasised the creation of local solutions, and often our acceptance of the status 

quo. As a community we have come to accept the systems in place which dictate some of our habits- 

such as our 1-hour commute into work. The issue lies in how we measure progress, namely through 

economic growth and believe that this will lead to personal well-being. However, could we look at 



the model in a different way which sees progress as personal well-being which is a result of a better 

socio-economic model? Therefore, the model serves the people as opposed to the people serving 

the model.  

James posed the question if a new generation of change makers is already out there- and what are 

their spheres of influence? He highlighted that individuals and groups are not waiting for 

mainstream political party engagement but are using technology to get their voices heard through 

youtube channels, radio or blogs and social media. The question lies in the level of positive impact 

that these initiatives are making, and whether there would be a greater impact if there was 

mainstream political party engagement- or would this water down the role and nature of these 

grassroots voices? On an international level, research conducted by SEUK and the British Council 

found that social enterprises are growing and women play a pivotal role in the leadership and 

development of the sector.  

Overall, the conference was a highly successful event which created the link between global 

learning, the role of youth and the social economy. The time has come to not simply think outside 

the box, but to redefine the box through engagement, positive social action and collaboration.  

A very big thank you to all the speakers and workshop facilitators who made the time to share their 

insights and experiences with us. We would also like to thank all the guests for contributing to their 

time and ideas to the discussions.  

There are number of campaigns which encourage supporting local initiatives, social enterprises and 

sustainable supply chains. Please do check them out and see how you can make change.  

Visit the website for the SUSY project or our Think Global page. You can also check out the good SSE 

practices across the globe on this youtube page.  

 

http://locality.org.uk/our-work/campaigns/keep-it-local/
http://www.socialenterprise.org.uk/policy-campaigns/latest-campaigns/buy-social
http://supplychainge.org/
http://uk.solidarityeconomy.eu/
http://think-global.org.uk/our-work/projects/cospe/
https://www.youtube.com/channel/UCRy4hjD4SJg1Oo_OOapXhcg/videos?view=0&shelf_id=0&sort=dd

