
The CHOCOHOLIC’S  Guide to Fair Treats! 
 

The SUPPLY CHA!NGE consortium carried out research into Europe’s supermarket own-brand 

chocolates in March 2016. The Think Global team investigated mid-range chocolate bars and Easter 

bunnies from some of the major UK supermarkets: Morrison’s, ASDA, Sainsbury’s, Tesco, The 

Cooperative, Aldi, Lidl and Waitrose. These were rated on social and ecological impact within supply 

chains through SUPPLY CHA!NGE partners Suedwind.  

The results show the need for UK supermarkets to ensure that own-brand chocolate bars have better 

supply chains, which are equally fair and green.  For example, 50% of the chocolate bars score highly 

on social impact, but their ecological impact is poor. This may indicate both a greater effort by 

chocolate companies and supermarkets to source fair trade chocolates; and an increased awareness 

and commitment by consumers to buy fair trade chocolate. However, the results highlight the need 

for greater awareness, understanding and commitment to combat the negative ecological impact of 

non-organic cocoa.  

Tesco received the poorest results for both ecological and social impact. Interestingly, ASDA scored 

the highest mark on ecological impact but significantly poorer on social impact (see results below). 

Furthermore, the 6 chocolate bunnies had very poor results across the board.  

 

Lindt Ecological:                 Social:  

Nestle Ecological:                 Social: 

Choc’tales Ecological:                 Social: 

Choceur Ecological:                 Social:  

Thorntons Ecological:                 Social: 

M&S Ecological:                 Social: 

 

In addition to the country-based results, the research resulted in a comprehensive report, Bittersweet 

Chocolate, The Truth Behind the International Chocolate Industry, which found a number of issues 

with the chocolate supply chain, including exploitation of workers and child labour, use of illegal 

pesticides, and significant imbalance of power affecting small scale famers. The findings are more 

shocking when we understand the retail context. Europe accounts for 47% of global sales of chocolate 

and the average European and North American consumes 5.2 kilograms of chocolate each year. 

Research shows that profits have increased for multinational chocolate companies, while the price of 

cocoa beans has halved between 1950-2010. This results in cocoa farmers living on less than £1 a day! 

The social and ecological impact of today’s chocolate supply chain requires both supermarkets and 

consumers to think again. It is time to think again about the millions of children who are working on 

cocoa farms, about the use of harmful pesticides which are banned in most countries, and the role 

that supermarkets and consumers play in creating change in this space.  

Check out the results below and the SUPPLY CHA!INGE petition for fair and green chocolate: 

http://supplychainge.org/campaign/make-your-chocolate-fair-green/

http://supplychainge.org/
http://supplychainge.org/fileadmin/reporters/eu_files/Chocolate_032016_Langversion_web.pdf
http://supplychainge.org/fileadmin/reporters/eu_files/Chocolate_032016_Langversion_web.pdf
http://supplychainge.org/campaign/make-your-chocolate-fair-green/


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Waitrose 

Belgian Milk Chocolate  

Ecological:  Social:  

 

Aldi 

Dairyfine Milk Chocolate 

Ecological: Social:  

 

The Co-operative 

Truly Irresistible Dark Chocolate 

Ecological:  Social:  

 

Milk Chocolate 

Asda 

Ecological:  Social:  

 

Lidl  

Milk Chocolate 

Ecological:  Social:  

 

Morrison’s 

Milk Chocolate 

Ecological:  Social:  

 



  

 

 

 

 

Key:  

Significantly poor 

Poor 

Satisfactory 

Good 

 

 

 

 

 

Sainbury’s 

Taste the Difference Milk 

Chocolate 

Ecological:  Social:  

 

Sainbury’s 

Taste the Difference Milk 

Chocolate 

Ecological:  Social:  

 


